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Since the founding of A+E Global Media™, we have been active participants in
the communities we entertain. Our corporate social responsibility programs
and activities are a key commitment for A+E Global Media, and we are proud
to take the lead on vibrant initiatives that connect with our content and give
back to people and communities.

As part of our corporate social responsibility commitment, we have created
and supported programs that preserve our history, salute our veterans, support
mentorship opportunities, inform people about vital issues like heart health
and breast cancer research, and so much more. We join with our distribution
partners and corporate and government leaders as well as dozens of nonprofit
organizations to transform the lives of as many people as possible, domestically
and internationally.

These initiatives are our passions — they are the very fabric of our company’s
culture. We are honored to give back to people every day, and we hope you’ll
join us.

Vot Puceiins

Paul Buccieri
President & Chairman, A+E Global Media

At A+E Global Media™, we believe our
contribution lies not only in the excellence
of our programming but also in our commitment
to the communities we reach.

We believe in helping to make the world
a better and more vibrant place.

We hope you'll join us in these endeavors.
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These initiatives
are our passions —
they are the very
fabric of our
corporate culture.
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Lifetime® has been a longtime supporter of The Hollywood Reporter’s Women in Entertainment
Mentorship Program, a program in partnership with Big Brothers Big Sisters of Greater Los Angeles.
Mentors and mentees are pictured here with A+E Global Media™ President & Chairman Paul Buccieri
and A+E Global Media Chairman Emeritus Abbe Raven.

Photo Credit: Austin Hargrave
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WARNING SIGNS AREN'T THE SAME
FOR MEN AND WOMEN

DON'T
SKIP A
BEAT

Don’t Skip a Beat™:
Coming Together for Heart Health

Don’t Skip a Beat is a cross-platform
A+E Global Media™ initiative to promote
heart health. In partnership with the
American Heart Association and others,
this year-round campaign features spe-
cial content and celebrity-driven PSAs
to educate people about their hearts,
inspire them to learn about cardiovas-
cular health and encourage them to
share the information with their loved
ones and friends.



Mission to Honor: Highlighting
and Supporting Veterans

HISTORY® has an onging commit-
ment to supporting veterans and mil-
itary families. Throughout the vyear,
we honor veterans by sharing their
stories of service and highlighting
the many ways veterans are assets to
communities. We air programming
and PSAs and feature online content
about veterans past and present. Our
Take a Veteran to School Day pro-
gram connects students with veterans
in all 50 states. We also support Team
Rubicon, The Mission Continues, The
Headstrong Project and more of the na-
tion’s leading nonprofit organizations
comprising and supporting veterans
and military families. Learn more about
how HISTORY honors and supports
veterans here.

https://www.history.com/history-honors



https://www.history.com/history-honors

We have
a steadfast
commitment to
supporting veterans
and military families,
not just on holidays
but all year long.
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Ide!a Book

HISTORY Classroom™

Our programming greatly appeals to educators
and young people who are drawn into the visual
stories our documentaries tell. Our award-winning
educational initiatives serve as a resource for
teachers and students. These resources include
The Idea Book for Educators®, classroom discus-
sion guides and email newsletters. Our HISTORY
Classroom website, a hub for many of our
educational tools, has links to our key initiatives
and educational content. Our educational part-
nerships include organizations such as PENCIL
and National History Day. Learn more about
HISTORY®’s educational reach here.
https://www.history.com/classroom
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Save Our History

This Emmy® Award-winning initiative highlights and preserves important sites, items
« and stories from our shared past. Through grants, short-form video and educational

. resources, Save Our History showcases the people and places that have shaped the

Save Our HlStOI'y past and helps preserve them for future generations. From iconic monuments like

recovers history that the Lincoln Memorial to cherished sites like Tulsa’s Vernon A.M.E. Church, Save Our
is at risk of bein g lost History inspires people everywhere to learn about our collective past.
or forgotten.

2
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HISTORYTalks™

HISTORYTalks brings together a wide range of leaders and icons to explore our
shared past and shed light on our collective future. Through candid, entertaining
conversations, attendees hear from some of the most important voices of our
time. HISTORY® launched this compelling event series to inspire people and
spark conversations through an intimate and uplifting format. Learn more about
HISTORYTalks here. https://www.historytalks.com/

14
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Stop Breast Cancer for Life

For over 25 years, Lifetime® has advocated for
breast cancer research and awareness through
the award-winning Stop Breast Cancer for Life
campaign. Through our original breast cancer
programming, award-winning PSAs featur-
ing our top talent and alliances with premier
nonprofits, Lifetime contributes to the effort
to end breast cancer once and for all. Learn
more about Stop Breast Cancer for Life here.
https://www.mylifetime.com/stop-breast-
cancer-for-life

17
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Stop Violence Against Women

The Lifetime® Emmy® Award-winning Stop Violence Against Women public
affairs campaign brings together leading advocacy organizations, polit-
ical leaders and women directly affected by violence to shine a national
spotlight on ending the widespread problems of domestic violence, harassment
and sexual assault. This initiative provides women with powerful platforms to
share their stories and help effect change. Lifetime partners with organizations
to spread awareness, empower women and offer healing tools and support for
women of all backgrounds. Learn more about Stop Violence Against Women
here. https://www.mylifetime.com/stop-violence-against-women

19
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Mentorship: Investing in the Next Generation

A+E Global Media™ has a deep commitment to supporting and participating
in mentorship programs that provide professional development, skills training
and scholarship opportunities for young people throughout our country. In col-
laboration with several organizations, A+E Global Media employees work with
mentees to enrich the experiences of students and give them a window into
the media landscape. Partners include The Hollywood Reporter’s Women in En-
tertainment Mentorship Program, Fresh Films, the Emma Bowen Foundation,
The Opportunity Network and more.

[13

A+E Global Media™
invests in programs
that create
opportunities and
provide entertainment
industry experience
for young people of all
backgrounds.
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Mentors and mentees from The Hollywood Reporter’s Women in Entertainment Mentorship Program. Photo Credit: Chris Bagnall
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Roybal Film and Television Magnet

In June 2021, George Clooney, Grant Heslov and
Bryan Lourd partnered with the Los Angeles
Unified School District (LAUSD) to establish The
Roybal Film and Television Magnet in downtown
Los Angeles. Students learn from and are mentored
by industry professionals and participate in career
exploration, work-based learning and internships.
This innovative approach is now being rolled out
in other communities in several states. HISTORY®
is proud to be a founding partner of the Roybal
initiative, providing curriculum resources, spe-
cial speakers and skills training in history and
filmmaking.

23
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Voices Magnified™

Voices Magnified is an original short-
form series and outreach initiative that
features a wide range of people making
change in their communities, confronting
challenges and uniting people to solve
some of the most pressing issues facing
society. This initiative gives a national
spotlight to timely and important conver-
sations occurring across America today.
Learn more about Voices Magnified here.
https://www.aetv.com/voicesmagnified
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Engaging Our Communities

A+E Global Media™ encourages civic partici-
pation and volunteerism. Employees give back
through hands-on efforts with a range of non-
profit organizations nonprofit organizations
across the country including Harlem Grown,
Food Bank for New York City, Chicago’s
Kids Off the Block, Inspiration, Los Angeles
Regional Food Bank and many more. Employees
also give back to communities in need through
fundraisers, clothing drives and school supply
drives throughout the year. When disaster
strikes, we join forces with nonprofits such as
Team Rubicon and the American Red Cross to
help communities heal and rebuild.

27
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On-Site Media

A+E Global Media™ produces and donates short videos to museums and historic sites
around the world, bringing history to life through storytelling. These original pieces are
deftly woven into exhibitions at many of the world’s most important institutions. They
inspire the public to learn more about history and heritage through original videos
using high-definition film, cutting-edge animation, archival footage and first-person
interviews. Our videos are featured in more than 70 venues, including the Smithso-
nian, the Statue of Liberty, Gettysburg, Ellis Island, the Tower of London and more.

Photo Credit: Bob Collowan/Wikimedia Commons




Born This Way™& Best Buddies International

Inspired by the young adults and their families
featured on Born This Way, A&E® proudly partners
with Best Buddies International and many other
organizations to help increase awareness and sup-
port for people living with intellectual and de-
velopmental disabilities (IDD). We have also
created resources for classrooms and communities
to connect with and support those with IDD and
their families. Learn more about Born This Way
and find additional resources here.
https://www.aetv.com/shows/born-this-way/exclusives/
resources-2
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A+E Global Media™ is committed to cultivating and maintaining
long-term partnerships with organizations that serve our community.
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